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It's been five years. Five years of laughter, dancing, teaching, and learning. I am so
incredibly proud of our Myna Mahila team. Ten years ago, I and two others were holed
up in a tiny room in Natwar Parekh Compound, talking about public toilets. A woman
walked in while we were chatting, and pleaded for help. Her daughter did not want to
be married but her husband had just left her and she needed help. “What does she want
to do instead?”, I asked. “Study more!” She looked horrified. I was smiling so broadly. “I
want to meet her”, I said, and she wanted me to convince her to marry. 

NOTE from our Founder
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SUHANI JALOTA

C E O  A N D  F O U N D E R

Once I met Zainab, we both knew that what she
wanted to do was much bigger than her mother’s
requests. She was 15, my age at the time too, and
she knew she had a future. She thought differently
from most girls, where her environment did not
shape her beliefs. She was determined to succeed.
Until then, I had felt completely helpless watching
so many girls waste away their lives, be battered by
societal expectations, lose sight of who they are,
and let others decide for them. But watching
Zainab, I realized that it was possible. It was
possible to ignite this fire, this fire to thrive, to
study, to earn and be successful, and achieve your
dreams, even in the most unlikely places. And then
support the girls so the fire can be realized before
it runs out.
But first, we needed to make the girls confident to speak up. Speak up about topics they
shy away from. Periods. Domestic violence. Because if they did, they would realize how
much freedom they have. They would have no fear, no feeling of being weak or
victimized, and feel free to do anything they liked. When the whole problem seemed so
daunting, we finally realized we knew where to start. We started with five women who
needed employment to make sanitary pads so they would speak up about them and
spread the voice in their community. Now, we’ve reached more than 500,000 women at
their doorsteps in the last five years, while launching more than 10 projects, each trying
to improve women’s livelihoods in different ways. Over the next five years, Myna Mahila
divides into three subsidiaries: 1) Myna Health, 2) Myna Employ, and 3) Myna Research
with a combined reach of more than 2 million women over the next five years. Our goal
is to see girls everywhere be the Zainabs of their house! To stand up and speak up for
themselves, and be confident in who they are.



VISION AND MISSION
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VISION/MISSION/values

To create local employment, entrepreneurship opportunities for women living in informal
settlements, and to spread MHM Awareness and affordable hygiene products back into
the community, made by the community women.

To create a safe space within the slum community, through our initiatives.
Encouraging women/girls to voice their opinions,  to facilitate dialogue among
them, and learn more.
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To generate female employment through manufacturing of sanitary pad
products and upcycled bags.

To reduce taboos and stigma associated with periods by building networks and
taking to the streets through pad parades.

To spread MHM education and supply hygiene products through our various
programmes - Sponsor A Girl, Teach Menses India, and Doorstep Access.

MISSION:

VALUES:

VISION:

We believe that Myna as an entity is ours.

We believe that integrity is our
responsibility and it is what makes us
Team Myna.

We go out of our way to help 
others in need.

We aim to do things in the best way possible.

We will embrace challenges, learn from
criticism and find lessons and inspiration in
success of others.

We organize and examine data, with a
goal to serve our beneficiaries better.
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Our focus for our education and awareness programs has been to make a girl or a
woman believe that she is worth investing in and that she is her own priority. She needs
to feel comfortable in her own body and feel like she can achieve anything she would
like to! Once she believes that, she will gradually start to change her practices around
not just her menstrual hygiene, but also other aspects of her life - whether it is standing
up for herself, being able to go to school, or get a job. When Myna Mahila was founded
in early 2015, while going door-to-door in different urban slum pockets, we realized that
women of all age groups, different religions and cultures (as we know that urban slums
are a melting pot of people from all over India) were so reserved and shy about their
own abilities. Most women did not even have friends in the community. They would shy
away from talking about their periods at all, and had their own customs and traditions
associated with them. They did not wear underwear and encouraged other girls around
them to practice the cultural norms and taboos. We then realized how important
education and awareness is. However, it could not be one-size-fits all. It needed to be
tailored for these different subgroups, and it needed to be personal.

OUR FOCUS
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OUR MODEL
In our community-based model, women from urban slums are tasked with
manufacturing and selling affordable sanitary pads back into their communities. This
also results into improving hygiene, providing a stable employment, and building a
trusted network.
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AREAS OF INTERVENTION

ABCD model of Access: ATMs, Bus, Center or Chemist Shop, Doorstep access

Educational Programs like Teach Menses India, Sponsor A Girl
Awareness events - Myna Speaks, Pad Parades
Myna Health Application for menstrual tracking, important resources

      - Installing 10 ATMs with sanitary pads

      - 5 Myna Buses, 2 Myna Autos that will distribute sanitary pads

      - Expanding Myna centres in Mumbai

      - Reach out to 8000 girls, monthly through the Door-to-door model

Providing more entrepreneurial opportunities

Provision of digital jobs from home

Redistributing products like books, toys, and clothes through Myna Shop
Creating upcycled bags in Myna Boutique for online sales

Capacity building for people willing to open a franchise

Weekly life-skill sessions to teach English, self-defense, and computer literacy 

Consumer Research for better targeting

Impact Evaluation to assess and forecast results

Continuous research management through our data-driven model

HEALTH

EMPLOY

RESEARCH
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Improve Menstrual Hygiene Access for 21 lac women by 2025

Generate employment for 1 lac women by 2025

A better understanding of delivering effective programmes



Our Sponsor A Girl program helps with our
mission, by giving a girl access to a healthy
and dignified menstrual hygiene
management. What began as a three-
month programme, is now our flagship
programme, facilitating holistic
development throughout the year through
various activities. During our door-to-door
campaign, we discovered that many girls
and women in the Govandi community
resort to using old cloth rags either due to
financial constraints, or a lack of awareness.
Such reusable cloths are washed with
limited water and dried under the bed, or on
the bathroom window. They end up causing
rashes, itching, and infections near the
vaginal area and in the uterus. 

The program aims to reach out to
our beneficiaries from the Govandi
slums, and hopes to expand the
reach to more communities across
Mumbai.
It is a program where we identify the
girls in need, and engage with them
for a longer period. They are also
educated about menstrual hygiene.
We have a Question and Answer
round, different activities, and
engage them by getting them
involved in Sports Day, Women's
Day, Health Camps, Pad Parades,
Life Skill sessions like English
classes, among others.

These girls then become Myna leaders and help run the future programs. Some of the
top performing leaders become our paid fellows, and then our future trainers.

Objective: To support our beneficiaries with MHM essentials
Total reach - 4,356

07

Sponsor a girl  
                              a program Overview



All the donations go towards providing
a kit consisting of sanitary napkins,
shampoo, underwear, soap and a
period tracker. We conduct surveys to
identify the girls in need, and which
aspect of menstrual hygiene and
stigma needs to be targeted. 
As we had to discontinue our offline
sessions because of COVID-19, we're
currently in the process of taking this
online.

Sponsor a girl 
                                      THE IMPACT
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*Offline sessions were halted due to the COVID-19 pandemic

OVERALLOVERALL
IMPACTIMPACT

Sanitary 
Pad Packets

19,31419,314

2,7162,716

It
em

s

NUMBER OFNUMBER OF  
ESSENTIALESSENTIAL
ITEMSITEMS

DISTRIBUTEDDISTRIBUTED  

13,27213,272

20182018 20192019 20202020

2,7162,716

4,0384,038

1,4361,436

2,254*2,254*

*As part of our COVID-19
pandemic relief initiative,
we have distributed over
2,00,000+ sanitary pads.

Soaps &
 Underwear
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Sponsor a girl 
                                    testimonials

Azmati, a college drop-out, from the slums
of Govandi, Mumbai, had attended one of
our Sponsor A Girl sessions. She came to us
with a hope, and expressed her willingness
to join us in some way. She had to drop out
of junior college, after her 11th grade, as her
parents believed that the world outside is
bad and she needs to be protected. She was
allowed to join Myna only because it is a
women's organization, and was considered
to be safe, by her parents. As a leader and a
fellow at Myna, she progressed well. She
learned how to do management, fill out
evaluation forms, and even worked her way
around using a laptop!

HEAR FROM OUR GIRLS

She no longer uses old rags during her periods. Her transition from a silent girl to the
one who mobilizes communities for session, is marvellous. She now speaks to Muslim
women, from her religious circle, about the different religious taboos associated with
periods. Even her way of working has become extremely professional.
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I strongly feel that we should talk openly about this to fathers as well,
even our fathers must know about the problems faced by their own
daughters. We must realize that using a cloth or rag isn’t safe and
every one of us should switch to pads.

I should have gone to school, I never knew these health education sessions
were so informative and useful”

- Student, Class X, Shivaji Vidyalaya

- Mother of a girl receiving the kit



Teach Menses India is an educational advocacy program in which the population is
segmented into different sub-groups, after taking into consideration their age and gender.
The project started in August, 2019.

Gender attitudes 
Health and nutrition 
Menstrual hygiene 
Domestic violence and sexual harrassment

SUB-GROUPS:

Adolescents and Youth from Schools and Colleges 

Women, Men and Girls from low-income communities

Each participant receives one XL/XXL pad packet and 7 paper disposal bags, at the end
of the session.

MODULES:
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TEACH MENSES INDIA - TMI
A PROGRAM OVERVIEW

Objective: Providing awareness about MHM, breaking taboos
Total reach - 8,139 



Myna’s menstrual hygiene sessions helped in reducing the stigma that revolves around
menstruation. We also came across women who use rags or cloth during their period
unhygienically. Through our sessions, they understand the importance of using clean
cloth, maintaining hygiene, and also the complications that can arise, if not taken care
of. Since these women were mostly from the slums, they had very limited knowledge
about the variety of products that can be used during periods through pads, tampons,
menstrual cups, and cloth pads. The pros and cons of the same were explained as well.
Keeping environmental concerns in mind, Myna also explained the right disposal of
used products in its sessions, which was very well received.

TEACH MENSES INDIA
the process 

We started reaching out to two groups of
beneficiaries - the participants and the
women from low-income communities. 
Myna successfully gave trainers, who are also
women in the slum communities we work in,
the opportunity to hold sessions, so that they
speak on a public platform not only about
menstrual hygiene but also about their
personal transformation on period myths. The  
women were trained to undertake sessions in
their respective communities. These trainers
inspire other girls/women to talk about
periods openly, and to take period related
complications and problems as seriously as
any other health issue. 
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Naamra, a girl from one of the Govandi slums,
expressed her wish to get trained for
delivering sessions, after attending one. She
was inspired by the way the session was
conducted by the trainer. While undergoing
the training, she had many questions for the
trainer, one of them being – If it is safe to have
sex during periods. She told us about how her
best friend's husband forces to have sex even
though her friend is in pain in her periods. She
began to worry if her future husband would do
the same to her. The answer given to her was
simple - to become independent and live life
on her terms. She was told that to achieve this,
the first step would be to continue her
education. 

Anjum, a girl from Mumbai, contacted a
Myna trainer, to express her gratitude.
On asking whether she liked the
session,  she mentioned that it was her
brother who attended a session, earlier
organized by Myna, in his college. He
had also received a pad packet after the
session, which he handed over to
Anjum and said “Now I know what this
is used for, and why you have mood
swings and a ‘frequent illness’ i.e
menstrual cramps every month." Anjum
was really moved by this and hence
contacted Myna.

TEACH MENSES INDIA
testimonials
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Naamra, who had then dropped out of college, is now appearing for her TY-BCOM
examination, on which she had earlier given up. She now aspires to become an
independent woman. She also comes visits Myna, and conducts training sessions on a
part-time basis.

At Myna, Naamra found a safe space to ask questions related to safe sex, pregnancy,
menstrual hygiene, gender roles and sexual & domestic violence.



IMPACT

TEACH MENSES INDIA
THE theory of change

In our sessions with boys, we discuss topics like why periods happen,
what women experience, and more. We also distribute pad packets and
explain how they could give them to their mothers/sisters. It makes the
girls really happy, they end up receiving more pads, and it also makes
the environment more friendly towards menstruation.
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INPUT OUTPUT OUTCOME

Health Sessions 8,139 women who

became aware of the

importance of

overall health,

especially menstrual

health

Overall success rate

of 74.21% on the

basis of pre and post

assessment 

Gaining agency over

their own bodies

and increased self-

worth

OVERALLOVERALL IMPACTIMPACT

CONFIDENCE CRITICAL

THINKING

KNOWLEDGE

LEVELS

SELF-ESTEEM

Myna’s sessions have helped women understand their bodies better.
They know the bodily changes, physical as well as psychological, that
come along as they approach menarche, menstrual cycle and
menopause.



Like our Govandi Center, our new Bandra centre is located in the slums of Mumbai,
amidst the vulnerable women and children. We started with area mapping and
distribution of flyers along with a short survey wherein our team discovered issues like -
unemployment, increasing drop-out rates among girls, use of old rag cloth during
periods. 
The survey gave us the opportunity to introduce Myna to the people in surrounding
communities. The Bandra centre was inaugurated on 24 February, 2020. The Opening
ceremony was hosted by Mrs. Archana Khanande, Mr. Rajesh Sharma, and students from
the Tata Institute of Social Sciences, who were interning with us during this period. We
conducted games for children and adolescent girls. The mehendi competition was the
centre of attraction.

As soon as we inaugurated the centre, we had to face a series of lockdowns due to the
COVID-19 pandemic, and switch to working from home. At this centre too, we aim to
gather the community women and children for group activities, social support, health
information, and other purposes. Our activities and events will draw the community
women, children and youth to the centre, and then engage them in a series of
development initiatives. This journey to empowerment will be through a range of
activities focusing on capacity building and health. Our capacity building work will be
through life skills activities and other training/activities. Our health work will promote
health (physical as well as mental) seeking behavior among women through programs,
health camps, Myna Health App, and also have a counsellor for support.

Myna's Bandra centre
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Govandi

Bandra

OUR CENTRES IN MUMBAI



Virtual education through the Myna Mahila Health Application
Dispensers for easy access to health and hygiene materials (such as sanitary pads,
face masks, etc.) without any shame of having to approach a chemist shopkeeper
Sensitization Vehicle (Bus/Van) to provide sanitary pads and other hygiene
materials for women, education and awareness
Address livelihood concerns among the urban slum communities by creating 

Through this campaign, we aim to introduce the following services, especially for
women in vulnerable communities. 
1.To get a hygiene kit for a month which includes sanitary pads, underwear, face
mask, and a sanitizer
2. To get paper disposal bags for each pad
3. Receive education and awareness about Menstrual Hygiene, provided in these
ways:

      job opportunities
 4. Safety gear for our field team reach out to women and girls in the remote areas of
urban slums

PLEDGE A PERIOD

In an attempt to take the conversation about women's health ahead, we are proud to have

launched our new campaign on Impactguru - #PledgeAPeriod
This campaign aims to create awareness and bring attitudinal change, thereby
improving women’s health, and breaking the stigma attached to menstrual health.
We are raising ₹25 lac ($33,409.00) to reach out to 12,500 girls.
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https://www.impactguru.com/fundraiser/help-myna-mahila-foundation-1


COVID-19 Relief Initiative
The Coronavirus pandemic, and the subsequent lockdowns in India, were not just a
public health crisis but also an economic crisis - taking away the livelihoods of
migrants, daily labourers and other vulnerable groups. Our on-ground surveys brought
us to the conclusion that along with ration, sanitary relief was of equal importance. To
combat the lack of food supplies, stigma attached to the virus and the loss of income,
Myna through its 8-point plan reached out to the vulnerable groups in and around the
area of Govandi.

8-POINT PLAN

16

FACE MASKS

MANUFACTURING

AND DISTRIBUTION

SANITARY AND

RATION RELIEF

WOMEN’S HELPLINE

DISEASE

SURVEILLANCE 

COVID-19

SENSITIZATION

MYNA WEBSERIES

COVID-19 

RESEARCH

MYNA MAHILA

MOBILE HEALTH 

APPLICATION



They are very grateful for the support we have been providing. We have
personally made sure to visit and check up on the elderly, and give them
essentials. 
The same people who would resist us, now respond happily and let us in! 

sanitary and ration relief
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Before moving on to relief work, we conducted an awareness session on 
COVID -19 for our own team members and pad production staff to ensure that
hygiene and social distancing is maintained throughout the work. Our team
identified people in each basti (hamlet) to give out these packets to, at each door
(wherever possible), so as to avoid queues. The main bottleneck was that of permits,
both for people and vehicles. But we could successfully overcome this obstacle too!

78,000+

84,000+

2,00,000+

(PEOPLE REACHED OUT TO) 

(ESSENTIAL ITEMS DISTRIBUTED) 

(SANITARY PADS DISTRIBUTED) 

- From Myna Mahila’s on-ground team



During our on-ground relief work, the team realised that face masks were used only by
those who could afford them. We wanted to aid those working in the informal sector.
Hence, we decided to manufacture and distribute masks during the lockdown. Ibrahim
Shaikh and his co-workers were busy making masks at Myna’s Govandi office to protect
thousands from Coronavirus, and at the same time, were supporting their family
financially during the lockdown period. As masks are an essential means of protection
from the virus transmission, we ensured that they reach many people who could not
afford them otherwise. These masks not only ensure protection of people from virus but
also give a means of livelihood for people like Ibrahim. Ibrahim along with his co-
workers would earn Rs 6,000 for stitching masks.

FACE MASKS 
Manufacturing and distribution

18

17,575
(MASKS MANUFACTURED) 

10,575
(MASKS DISTRIBUTED) 



Oral Health - Dr. Shraddha Kale Kapile
Managing Menstrual Health during quarantine -  Dr. Shraddha Kale Kapile
Boys Care Too - Faiz Penwala
Anemia -  Dr. Shraddha Kale Kapile
Period Myths -  Dr. Shraddha Kale Kapile
Nutrition during Menstruation - Nutritionist Aarooshi Agarwal
Periods through the Ayurvedic Lens - Dr. Pradnya Shinde
Period Talks - Nirmala Nair
Product of Choice - Nitisha Pandey
UNICEF: Programmes around MHM in India - Ms. Aparna Kulkarni Govande
Reproductive Tract Infections - Sheta Mittal
Periods and Mental Health - Lara Gulia
Adolescent Health - Vandana Nair

GOING DIGITAL from 2020
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MYNA webSERIES
Our online webinars and Instagram Live sessions were one of the many ways to ensure
continuous learning for our beneficiaries. They were conducted in Hindi and English,
and reached over 200 viewers for each session.
We thank our speakers for engaging with us in these, and helping us in giving out
information to our beneficiaries on various topics.

CONNECTING WITH OTHER ORGANISATIONS

THAT WORK ON GROUND

WEBINARS

WHATSAPP 

GROUPS

TEXT MESSAGES 

PHONE 

SURVEYS

OTHER WAYS OF CARRYING OUT ENGAGEMENT:



As we moved our work online,  and created a digital network, many of our beneficiaries
started asking us for more educational material, through which they can continue
learning. Hence, we created and launched the Myna Mahila Mobile Health Application. 
We had our database from our ground-work and previous programs, and began
onboarding it to engage people digitally. One of the best features of the app is that it is
in both Hindi and English, so as to cater to the diverse population that is engaged with
us. Our app has all the necessary content related to MHM, like the period tracker,
videos related to menstrual hygiene as well as COVID-19. Our beneficiaries can also
order our pads through this app. We also have a chat section where the
beneficiary/user can connect with the doctor directly for their queries. The conversation
is kept confidential.

MYNA MAHILA

mobile HEALTH APPlication
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Our app is currently available to download for
 iOS and Android



In response to the COVID-19 pandemic, we at Myna wanted to understand how slum
residents daily-wage workers, and other vulnerable groups were coping. We decided to
launch a research project to ascertain their needs better, and identify our role in
supporting them through these challenging times.
The project aimed to understand the effects of COVID- 19 on health seeking behaviour,
stigma, and livelihoods for urban slum families, particularly among women in Mumbai.
Further, through a randomized experiment, we observed changes in people's health
seeking behaviour. We first piloted the project with the database that we received from
our ration relief and then proceeded with our Sponsor A Girl program database. Till
date, we have trained 39 survey fellows for the calls. Through these survey calls, we also
gave our helpline number and provided ration and sanitary relief as and when
approached for help.

COVID-19 Stigma 

Research and sensitization
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Introduction and Sensitization calls

Text messages

Follow up calls

STRUCTURE OF THE SURVEY:

Our Myna helpline proved to be
very helpful during this pandemic.
We get a variety of calls for ration
and sanitary relief, domestic
violence, queries related to
health. We have a team providing
direct relief on ground. We give out
flyers as well with key information
and along with our helpline
number. We help them in all
possible ways we can.

women'S helpline 
(+91 93261 27527)



OUR REACH so far

Raigad

22

Pune

Mumbai

Delhi

Kerala

Assam

Mysore

Odisha

Sangli

5,00,000+ 

Women 

reached at the doorstep

Pads 

manufactured 

5,000+

Educated through 

Teach Menses India

Women switched

from rags to pads

NATIONALNATIONAL
LEVELLEVEL

OUTREACHOUTREACH

Karjat

11,00,000+ 8,500+ 

Besides the above

data, we have

supplied pads to

many women

across the country,

in these areas.

20+ 

Sales womenHours of

skill-building

90% 

Slum communities 

reached

Repeat customer

rate 

600+ 15+ 



The occasion of Women’s Day is
incredibly special for all of us at
Myna - it was the day we
launched our Sponsor A Girl
program. More than that, we
think of this as a day that
celebrates the resilience,
inspiring and indomitable spirit of
women. We celebrated
International Women’s Day on 8
March, 2020, at our newly
Inaugurated Bandra Centre. 
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The event was attended by 200
individuals, who participated in
games like Musical Chairs, Lemon
and Spoon Race, among others.
We also launched our Sponsor A
Girl program for the year, and
distributed 114 pads on the day
itself. From dance performances
to fun games, it was the perfect
day to celebrate womanhood,
and the work we do for women.

WOMEN'S DAY
Objective: Celebrating womanhood and our women-centred work



We want to bring our beneficiaries out of the
closed spaces, which is why we hold Pad
Parades every year. Young or old, we make it
clear that periods should not be a point of
shame, they should be a point of pride. We
have many beneficiaries coming out and
shouting bold slogans like "Hamara khoon
ganda nahi hai" and "Maa banna zaroori
hai toh periods aana zaroori hai."  They also
invite their friends and family members. We
paint posters with vivid images and bold
messages to hold up high during the rally. 
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As we marched through the streets,
we caught the attention of men,
women, and children. It was
important for them to listen to the
things we were talking about. 
Pad Parade really boosts the
confidence level of girls and women.
During the last one year, we had two
pad parade events! One in October at
our Govandi Center and one in
February at our newly inaugurated
Bandra center. In total, we had
around 310 participants in both
parades.

pad parade
Objective: Breaking period taboos, by mobilizing members from

the communities we work with



Our preparation for the much
awaited Marathon started 15 days in
advance. Every day, the participants
would workout, and practice running
near our office. The entire team was
really pumped for the main event.
The day started on an early note, as
everyone gathered at the office at
5:30 AM. What followed was a train
ride to CST, in order to ultimately
reach the venue. It was an interesting
sight as the team chanted Myna
slogans, represented us with a
banner, and made a grand entrance
to the noise of dhol. 
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The team consisted of 8 players, rest of
the staff, interns and fellows. All of
them were present to cheer the
runners. 

Tata Mumbai Marathon
Objective: Actively participating and representing Myna at a 

city-wide platform, raising funds for girls in slums

Our objective was to raise funds
through individuals fundraising and
corporate participation, and we were
happy to have collected over Rs.
2,00,000 in donations.



We launched this program last year, on the occasion of Raksha Bandhan. The main
aim here was to sensitize boys about menstruation and motivate them to help the girls
and women in their lives - sister, mother, wife, daughter, and others, during
periods. The event began by showing them a video of how a young man helps a
stranger who has stained her skirt due to her first period. We expected distraction, but
that did not happen. We kept the momentum going by further educating them about
the biology of periods, period cramps and Premenstrual syndrome. We also explained
to them, the importance of period products as in many cases, it is the male member
who decides the household expenditure. 
At the end of the event we gifted the boys a kit consisting of essential items for
menstrual hygiene management for 3 months. They were asked to give these to their
sisters as a Raksha Bandhan gift. It also helped us break the stigma and taboo around
the topic.
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SPONSOR A SISTER
Objective: Normalizing menstruation in households, particularly with men



Women are deprived of essentials like shelter, toilet, sanitary pads, and decent
schooling.
As a result, women start behind, at -10m in a 100m mark race.
Supporting these women is vital to bring them to the baseline in order to create
equal opportunity towards their health and wellbeing.
It is only at the baseline, that women can be at par with men, and take on their
peers.
When women and men stand at the baseline, that's when we achieve equality.

Promote conversations that disrupt the current restrictive culture
Initiate a conversation on women's health, menstruation
Discuss ideas that an be directed into actionable outcomes

Myna Speaks is our annual menstrual health conference, which seeks to bring together
key players in the Menstrual Hygiene space. The aim is to:

myna speaks 2020
An overview
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We are so honoured to have conducted this event in the virtual presence of many of
our supporters like Ms. Nicola Brentnall MVO, CEO, Queen's Commonwealth Trust,
who gave the opening address. Ms. Brentnall shared in detail, about how the
pandemic poses a threat to women's health, citing UN's report.

This year, the theme of the event was Setting the Women’s Health Agenda: Vision for
2025.

The event started with Ms. Suhani Jalota, the founder of Myna Mahila Foundation,
introducing the concept of the 100 metre mark. 

Graphic by Vrinda Zaveri

https://instagram.com/vrinda.zaveri?igshid=1pv12mjijqsmt


myna speaks 2020
details of the event

Dr. Zoya Rizvi - Ministry of Health and Family Welfare

Dr. Aparajita Gogoi - Centre for Catalyzing Change

Dr. Pratibha Singh - UNICEF

Dr. Kirti Iyengar - UNFPA

Ms. Tanya Mahajan (Moderator) - MHAI

The importance of multi stakeholder involvement in policy creation
Amplification of voices of the women in need, creating safe and inclusive spaces
Educating both boys and girls, so that their future decisions are collective
Access to good menstrual hygiene is as important to women and health as

      access for any other health service within the system

Ms. Lara Gulia - Tata Trusts

Mr. Sahil Chopra - Jhpiego

Mr. Dilip Kumar Pattubala - Sukhibhava Foundation

Dr. Rama Shyam - SNEHA

Ms. Nirmala Nair -  Kaboom Social Impact

Ms. Arundati Muralidharan (Moderator) - MHAI

The conference ended with a closing speech by our Director, Mr. Rajeev Kumar, where he
expressed gratitude to everyone involved, and discussed his key take-aways from the
event. Towards the end, we had a Question and Answer round with our very own Myna
team, where the audience asked questions about our experience with working on the
front-line for the COVID-19 initiative, favourite memories, switching to Work-from-home,
etc.

The first panel discussion was focussed on Understanding the Women’s Health Agenda
over the next 5 years (with a focus on sexual and reproductive health). 

INSIGHTS FROM THE DISCUSSION:
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The second panel discussion, was on the topic Pandemic and Priorities - What is the
effect of the pandemic on the goals of the Women’s Health Agenda?  

INSIGHTS FROM THE DISCUSSION:

Emerging evidence suggests that there is confusion at the community level about
the services that will be open in the public health facilities. There is a fear and
anxiety for using those facilities, along with certain myths and misconceptions.
There is inadequate access to sanitary napkins, for young girls in this pandemic.
The lockdown has created a communication gap, and the inability to meet friends.
There is a need to expand how we communicate. There is an overload of
information, everywhere. A lot of that information is coming from a point of no
evidence. There is also fake news which is currently rampant.
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Suhani Jalota
CEO and Founder

Anjali Dave
 Operations Manager

Vaishnavi Adhav
Finance Manager

Archana Ambre
Marketing and Sales Manager

Archana Jadhav
Head of Administration

Dr. Shraddha Kale Kapile
Lead Trainer

Bhavana Ahuja
Sales Associate

Meena Ramani
The Leader

Rajeev Kumar
Director

OUR TEAM
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Iman Sayed
Communications Associate

Sakshi Shah
Resource Mobilization Executive

Anika Verma
Communications Associate

Tanvi Divate
Research Associate

OUR TEAM
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Vinay Lokhande
Business Lead

Ankur Manikandan
Data Scientist

Shagun Maheshwari
Product Development

Prisha Dani
Communications Fellow

Tanya Sharma
Fellow



Kajal Godaboli Mariam  Hasami Uzma Shaikh Roshani Rupavate

Haseena ShahAisha KhanSapna TupeMumtaz Ansari

Rashida Ansari Sunita Yadav Noorjah Shaikh Shobha Rawal
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OUR employees
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32

Melissa Bernstein

Rajesh Sharma Ram Wahie Delight Stone
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Through multiple crowdfunding platforms like Ketto, GiveIndia, and

Impactguru, you can begin your own fundraiser to support our

initiatives.

SUPPORT US
As we attempt to expand intervention through our initiatives, and reach out to more and more

girls, we look forward to collaborations from people like you, from all across the globe. Here are

some ways you can help:
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1.
As a Donor, you can purchase any number of kits on behalf of the girls who

will be given these kits, on the day of the Sponsor A Girl Event.

You can donate to any of our programs or give us a general donation.

BECOME A DONOR

2.

.

Start a fundraiser

Help us Connect

We accept donations from both Indian and foreign entities. You can

directly donate an amount of your choice, that will go towards our

projects.

Donate to our projects

If you have identified an area/community/group of girls, who are in need,

you can connect them with us, so that we can support them through our

initiatives.

Become a trainer
If you would like to become an MHM trainer , to empower girls from urban

slums and make them more aware of menstrual hygiene, we would love

for you to get in touch with us!

Volunteer with us

We love working with passionate, skilled interns and volunteers who have a

hunger to learn and share their knowledge. We need them all year-round,

so we would love to hear from you.

3.

.

4.

5.

6.

https://www.ketto.org/fundraiser/rationprovision_covid19
https://fundraisers.giveindia.org/projects/592
https://www.impactguru.com/fundraiser/help-myna-mahila-foundation-1
https://mynamahila.com/sponsor-a-girl/
https://mynamahila.com/sponsor-a-girl/
https://mynamahila.com/get-involved/donate/
http://mynafoundation.com/
http://mynafoundation.com/
http://mynafoundation.com/
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ENGAGE WITH US ON SOCIAL MEDIA

Follow us - @mynamahila on 

Facebook, Instagram, YouTube, and Twitter! 

We share updates from our latest activities at Myna, period

stories, research insights everyday! 

Download  our  hea l th  app l i ca t i on !

 Ava i l ab le  on  Andro id  and  iOS .  
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Myna  Mahi l a  Hea l th  T racke r



Bandra Centre : Myna Mahila Foundation, 

F Block Bandra Kurla Complex, Maharashtra Nagar, Sant Dnyaneshwar

Nagar, Bandra East, Mumbai, Maharashtra - 400051.
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General Queries: +917208880031, +91 9326127527

Media/donor/partner queries: +91 9925623759

Headquarter Unit: 10/11, Building No. 34/A, Natwar Parekh Compound,

GM Link Rd. Govandi West, Mumbai, Maharashtra- 400043.

Operations Unit: Anurag Business Center Waman Tukaram Patil Marg,

Ghatla, Kurla East, Mumbai, Maharashtra- 400071.

CONTACT US

contact@mynafoundation.com

ADDRESS:

WRITE TO US:PHONE NUMBERS:

SOCIAL MEDIA:

@mynamahila

https://www.youtube.com/channel/UCYFXH-gZLWOt9y_sszmhQNg
https://www.facebook.com/mynamahila/
https://www.linkedin.com/company/myna-mahila-foundation/?viewAsMember=true
https://www.instagram.com/mynamahila/
https://mynamahila.com/

