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INTRODUCTION

INTRODUCTION
At Myna, the Sponsor a Girl
program was kick-started on the
occasion of Women’s Day on 8th
of March, 2018. The motive
behind this was not only to
equip girls from an
underprivileged background
with proper menstrual products
but also to impart knowledge
through training on menstrual
hygiene management. We
believe in working towards
eradicating all the hushing and
stigma that go hand in hand
with monthly cycles.
We were shocked by the number
of girls and women that were
suffering from anaemia along
with the lack of hygiene they
practiced during their periods.
We also realized that almost
20% girls dropped out from
schools in India after attaining
puberty due to factors that are
attached with lack of awareness,
affordability and inadequate
infrastructure.
Sponsor a Girl was a small
initiative we took towards
making a change but outturn
for this event went on to be so
huge that we conduct Sponsor a
Girl event every week on
Saturdays. Till date we have
conducted 23 successful
Sponsor a Girl events impacting
over 1400 girls and we are eager
to conduct many more of these.
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Sponsor a Girl initiative is one
of its kind where a set of donors
make a minimum of Rs. 500
donation that goes towards
equipping one girl with a kit
consisting supply of sanitary
napkins, shampoo underwear,
soap and a period tracker.
Sponsor A Girl surveys
conducted in the slums of
Govandi and Kurla have helped
us in identifying girls in need
and also understanding which
aspect of menstrual hygiene
and stigma needs to be
targeted. All girls and women
that we have sponsored come
from rough walks of life, and
are chosen after careful
evaluation of their demographic
details and menstrual hygiene
practices, to ensure that we
reach out to the neediest.
Most importantly we are always
thankful to our donors who
make this happen. Myna has
come a long way within a year
from sponsoring 16 girls at first
event to impacting over 1400
girls and women in less than a
year.
We invite you to be part of our
mission of dignified
menstruation, and make a
difference today
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OUR PROCESS
STEP 1: SURVEY AND IDENTIFY
GIRLS
We start by choosing a
community where we go room
to room taking surveys. The aim
of the survey is to collect two
kinds of data- demographic and
menstrual hygiene related. This
helps us understand the
financial status of the families
and their affordability in
accessing menstrual hygiene
and health. Once we are done
with conducting surveys in the
community, we create a
database. Based on analysis of
this database, we identify girls
based on their financial
condition, number of family
members, level of education,
number of girls in the family
and number of earning
members.
STEP 2: MAPPING DONOR
Once we have identified the
girls, we go through the list of
our donors and connect the
donors with one girl each. This
is done to ensure that the donor
is aware of who they are
sponsoring and a level of
transparency can be
maintained.
STEP 3: SPONSOR A GIRL
EVENT
All of this cumulates to
our Sponsor of Girl event
which takes place once
every week. The event
has three parts to it.
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1. Registration:To ensure
accountability update our
database, we begin with
registering girls who come to
the event.
2. Educational Session: This is
followed by an ice breaker with
an introduction of Myna to all
the women after which we take
up our menstrual hygiene
management session where we
discuss the biology of periods,
hygiene practices, product
choice, right disposal practices
and stigma and taboo associated
with periods.
3. Distribution of Kits: The last
step is the kit distribution,
which contain pads for 3
months, soap, shampoo,
conditioner and two sets of
panties.

STEP 4: FURTHER FOLLOW-UP
WITH DONORS AND THE GIRLS
Once the event is over, we keep
in touch with both the donors
and the girls that we have
sponsored. This is done to look
for future opportunities of
collaboration where the donors
could make contributions in
other forms like funding for our
events, connecting us with
doctors for health camp, etc.
The girls are contacted for any
other services that we have to
provide like sharing details
about health camp, providing
them kits in the future and
inviting them for skills training
www.mynamahila.com
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OUR IMPACT
As we started our journey of
surveying in communities and
finding the girls for our
initiative, our target group
became all the more clear with
us becoming familiar with the
context in which these girls
lived and how that impacted
their health. There are three
broad parameters that we
focused on: demographics and
product choices. While the
demographic details are used to
understand the social factors
which could affect the access to
resources, the economic
condition helps in
understanding if that is the
reason behind neglect of
women’s menstrual health and
finally, the last section helps in
analysing what are the products
that women have been using
during menstruation. We also
analyze why women use cloth,
and if they are being used in a
hygienic manner.

DEMOGRAPHICS
The age breakup of our focus
girls is as depicted in the pie
chart, we focus on sponsoring
girls below 18 as want to ensure
that the taboo and stigma
around menstruation does not
stop them from continuing
education or pursuing their
dreams.
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AGE
BREAKUP

Above 18
12%

Below 18
88%

*of these girls 39% are orphans

To facilitate this further, we also
look at the educational
qualifications of the girls to
encourage and push those who
had to leave their studies
behind after hitting puberty,
often to take care of household
chores or to get married, around
84% of the girls we have
sponsored have completed at
their 10th grade.
Source of diagram: Sponsor a Girl Surveys.

www.mynamahila.com

contact@mynafoundation.com

2020
The demographics and
economics comes together
when we look at the sizes of
the families, 73% of the
households have more than 4
members in the family. 89% of
such families had only one
earning member, which
thereby increased the financial
crunch as the most families
had a monthly income ranging
from Rs. 5000- Rs. 10,000 only.

ONLY 1 EARNING
MEMBER

PRODUCT
CHOICE
2020

Lastly, when we looked at the
product choice, 54% of the girls
we sponsored were pad users
while 35% used both pad and
cloth. With this in mind, our
vision was to bring all girls,
with varied product choices to
come together and have a
conversation about hygiene
while using any product they
choose to use. Through the 23
Sponsor A Girl events that we
have had till date, we have
sponsored 1400 girls, and
distributed the items listed to
the right. To emphasize on the
awareness aspect, we have
conducted sessions on
menstrual hygiene
management and the
associated stigma. We also
played games around periods
and broke the menstrual myths
with these girls, many of whom
were accompanied by their
mothers.

60,200 PADS

2800
UNDERWEAR

1400 SOAP &
SHAMPOO

TRAINER STORIES

ARCHANA AMBRE
Archana started her career with
SPARC, where she worked with
the most vulnerable and invisible
of Mumbai's urban poor – the
pavement dwellers.
Charged by the need to remove
the stigma surrounding menstrual
education, Archana has been
involved with Myna’s menstrual
hygiene awareness campaigns
ever since she joined. She also
oversees production of menstrual
hygiene products at Myna and
brings to the table her technical
knowledge of sanitary napkin
production and distribution
during the trainings she conducts.
She has also attended Train the
Trainer sessions on conducting
workshops on
Menstrual Hygiene Management.
Archana is from the Govandi
community, which helps her
connect with the women and
understand the challenges faced
by women and girls in urban
slums and provide practical
solutions to address their
concerns. She also shares her
personal development story and
encourages them be independent
and in control of their health and
wellbeing. She speaks English,
Hindi, Marathi, Nepali and
Gujarati.
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TRAINER STORIES
ARCHANA PRAVIN JADHAV
Archana has a graduate
background in Psychology and
Sociology which gives her a
strong edge when it comes to
understanding the pulse and the
context of her audience. She was
also a member of the National
Social Service, where she has led
training on AIDS and WASH with
over 2000 community members.
Apart from 8 years of work
experience with Reliance
Communications, she has
conducted regular Educational
sessions for children from slum
communities and impoverished
backgrounds

It is establishing a connect
with the audience that makes
training sessions more than just
preaching. It is about
understanding one another”.

She is known for her high
affiliation for people and sublime
people’s skills. Her keen
observation and outstanding
communication skills keeps her on
her feet, always involved and
committed to teaching roles.
She now works full-time with
Myna Mahila Foundation and is
involved in leading various
awareness and intervention
programs in Menstrual Hygiene
Training, including training
women workers in factories and
urban slums across several
locations. “It is a great feeling to
witness how the power of
communication can influence
positive behaviour practices.
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Call To Action!
As we attempt to expand intervention through this initiative and
reach out to more and more girls, we look forward to
collaborations from people like you, from all across the globe. You
can help us in the initiative by:

BECOMING A DONOR
As a Donor, you can purchase any number of kits, for Rs. 500 each,
on behalf of the girls who will be given these kits on the day of
the Sponsor A Girl Event.

SHARE OUR INITIATIVE
You can help us expand our reach among your social circle and
help us connect with anyone who believes in the cause and would
like to collaborate with us.

HELP US CONNECT
If you have identified an area/community/group of girls, who are
needy, you can let us know for us to take this initiative of ours to
them.

BECOMING A TRAINER
If you would like to become an MHM trainer, to empower girls
from urban slums and make them more aware on menstrual
hygiene, we would love you to get in touch with us!

Hear From The Girls!
Don't just take our word for it, given below are testimonials from
multiple girls who have benefitted from different Sponsor A Girl
Events!

1

STUDENT, CLASS IX , SHIVAJI
VIDYALAYA.

2

STUDENT, CLASS IX , SHIVAJI
VIDYALAYA.

3
4

“I am thankful to Myna for this insightful session.
I feel that none of us should be shy or ashamed of
speaking about periods or the problems faced by
us. We can always count on our mothers to talk
about it”.

“I strongly feel that we should talk openly about
this to fathers as well, even our fathers must
know about the problems faced by their own
daughters. We must realize that using a cloth or
rag isn’t safe and every one of us should switch to
pads.”

CHANDRAKALA, RAGPICKER
"I work as a waste picker, I left school early. While
picking waste one day, Archana from Myna Mahila
asked me to come for the session. They have
provided me with pads and the whole kit for 3 to
4 months, I am really thankful to them for
providing me support."

MOTHER OF A GIRL RECIEVING THE
KIT
“I should have gone to school, I never knew
education sessions were so informative and useful”
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Thank you!
We thank all our Individual Donors for
their Trust and Generosity! We hope to
continue interacting with the girls through
your support.

We have now expanded our reach to girls in
communities as well as schools in 2018. We
Thank our Corporate Partner HDFC Sales for
the
Continuous
Support
and Generosity !
Why
do we bleed
every month?

We really appreciate the efforts of our
volunteers and well wishers. Their hard
work and assistance is critical to the
success of each event we held - Thank you!

Contact Us
ADDRESS
Office Address:
306, Anurag Business Center, third
floor, Waman Tukaram Patil Marg,
Chembur East, Mumbai,
Maharashtra 400071
Operations Address:
10/11, Building No. 34/A, Natwar
Parekh Compound, GM Link Rd.
Govandi West, Mumbai - 43. INDIA
WEBSITE
Why do we bleed every month?
www.mynamahila.com
CONTACT PERSON
Maria Kuriakose
Operations Manager
9619964286 | maria@mynafoundation.com
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