
W E  E M P L O Y .  
W E  I M P R O V E  M E N S T R U A L  H E A L T H .

W E  B U I L D  W O M E N ' S  N E T W O R K S .  



WE EMPLOY.
Within urban populations, educated women have an unemployment
rate of 19.8%, increasing particularly in slums. Even those that are
employed receive low pay and are likelier to be found in the informal
sector when compared to their male counterparts.
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Pad Production Facility

Women from urban slums in Mumbai are tasked with manufacturing and selling affordable

sanitary and maternity pads back into their communities, improving their hygiene, providing

stable employment, and building a trusted network.

The Boutique

Using scrap cloth and a

liason tailor we train and

employ women in our area

to learn how to create our

upscale bags that are sold

in our shop, online, and at

our events.

Day Care Center

With, on average, more

than three young children

per house, many women

choose not to look for jobs

outside of their home. The

purpose of our day care

center is to encourage

women to seek

employment while

knowing that their

children are safe and

looked after.

Capacity Building

To help others employ

women in different parts of

India, we offer people a

means of opening a Myna

Franchise or another pad unit

in their area. We spend time

building their abilities and

continually provide support.

Students who want to learn

about our work, there is a

monthly open house which

includes a tour of our

production unit and a talk on

our work in the community. 

Myna addresses these concerns by providing women with the

agency and the confidence to question the deeplyrooted social

norms that prevent them from attaining economic empowerment.
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WE IMPROVE 
MENSTRUAL HEALTH. 
Knowledge on menstrual hygiene is curtailed by the stigma of menstruating in the Indian
society. These taboos are further entrenched in mainstream culture as girls fear humiliation and
feel uncomfortable due to a lack of proper sanitation and hygiene facilities in schools and
inadequate education on puberty.

Sponsor a Girl!
We identify girls who cannot afford

hygienic menstrual products and enroll

them in the Sponsor-a-Girl Program. At

the event, we arm them with the

appropriate products and knowledge

which they can use to stay empowered

and confident going forward.

We educate girls on usage and disposal of sanitary napkins and

openly discuss periods as a shameless bodily function, making

them feel comfortable and confident while they are menstruating.

Targeting women of different age groups, we talk primarily about stigmas

related to menstruation, health and hygiene issues along with product

choice while  attempting to expand the conversation to issues on gender.

Education Sessions

On Menstrual Hygiene Day, May 28, we lead a pad parade, that also

doubles as a social movement. Our mission is to destroy period taboos

that are prevalent in the cultural and religious contexts.

#PadParade

In order to spread awareness about menstrual health management, we

work with teachers to set up competitions that encourage the students to

showcase their creative ways of addressing and learning about period

culture.

Voices of the Youth

To inculcate good health practices in community members, Myna holds

two health camps every year. We provide health care services like general

consultation, blood tests, Vaccination, deworming, nutritious food and

free medicines to residents of slum communities

Health Camp

These University Students help us create a network to take the

conversation on menstrual hygiene to their spaces. They also support us

by setting up stalls, installing sanitary pad vending machines and

bringing our Menstrual Hygiene Management Modules to students,

teachers and staff.

Campus Ambassadors

Our annual conference seeks to bring together key players in the Menstrual

Hygiene space, promoting conversations that disrupt current restrictive

culture and discuss ideas that can be directed into actionable outcomes.

Myna Speaks

We conduct extensive door-to-door surveys about menstrual hygiene

awareness, sanitary pad disposal, women’s health and women's

employment. Increasing our understanding of the challenges women

face allows us to generate new solutions to help them.

Ongoing Research

58%
of women in

India age 15-24

years use

Sanitary Pads
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WE BUILD 
WOMEN'S NETWORKS.

In slums, there is a lack of community and trust, causing
isolation, and therefore, a lack of confidence,
independence, and ability to seek help when needed.

Myna Shop
    We collect in-kind donations through

    our networks in Mumbai and 

   invite people from the slum

  community to shop for products

 like books, toys and clothes, listed at

minimal cost. The Myna Shop initiative

aims at redistributing to people 

in need and encouraging mothers and

 children to spend time in the 

space, thereby instilling a greater 

sense of community.

Our Act iv i t ies

Humans of Myna
This is a social advocacy project, in which a photo

series is used to highlight the women that strengthen

and build our network. We encourage them to share

their stories, struggles, and aspirations, so that we can

learn how to better provide a support system.

Life Skills                    

                              For women in informal

settlements, their own 

perceived lack of ability hinders 

them from reaching their potential. 

Thus, for their personal growth, we hold

weekly educational sessions, where these

women come together to learn about

varied topics like English, self-defense, 

and computer literacy in order to 

instill a sense of achievement.

Sports Days
           Every Women’s Day, March 8th, we 

       encourage our network of women to take 

      on the sports ground 

       to play, laugh and 

       break the taboos 

        about women's 

       ability to play 

           sports.

Each of our initiatives attempts at creating a safe space within a

chaotic environment for these women to interact with one another

and build a support system for themselves going forward.

"Before Myna, I never

really had any friends.

It's simply work and

then home with family,

there's no one else in

between."

Source: a young Myna employee



OUR IMPACT.

Map of Mumbai

7,25,000+

sanitary pads

manufactured since 2015

10,000+

women a month at

the doorstep

Myna's Metrics of Success

Improved women's health

Empowered women

Higher standards of living

90% repeat customer rate

5,000+ women now using Myna

pads instead of rags

500,000+ manufactured pads

4+ pad varieties

15 slums reached

18 women from the community

20+ sales women

Impact

Inputs

Outputs

Outcomes

1 Sponsor a Girl

2,500 Girls
107,500 Pads
5,000 Underwear

2  Pads Statistics

864,000 Manufactured
170,000 + Packets Sold
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Shifting Social Norms

Women
600+ Hours of Skill Development
4,80,000 Women Reached 
(Door to Door)
18 Women Employed in Office
20+ Distribution Women Employed
 

Improving Health

Financial Stability



TESTIMONIALS

There’s so many girls that come every week, and each of

them is learning so much that makes me really happy. I

learned that there are three holes in our lower body, and I

shared this with my sister. I also learned that I needed to

make sure I wash my hands before and after using them,

which I also shared with her. They used to say not to leave

the house when you are on your period, but then I began to

question that instead of blindly listening. I started to realize

that everything was made by God, so it wouldn’t even make

sense to think that it was dirty and that I should be restricted

from all these things. The way that we talk amongst friends,

we should be able to talk with our parents.

At the beginning it was very difficult for me to sell pads in

the slums because I felt ashamed to talk about periods. I

teach the women why not to use cloth, because of the side

effects such as infections. I tell them that as soon as they

start using pads, they will notice the difference. Now people

use the Myna pads and we have very good feedbacks. We

don’t need any advertisement to sell our pads. Now, I feel

very confident when selling the Myna pads. I am the

number one best seller in the Myna team. Everyday I sell 30

packets. I did not get any education at all but today I can

speak a little bit of English, and I can write my own name

without help. I can also sing English songs. I am so thankful

for Myna and the Myna team.

Before I joined Myna Mahila Foundation, I would be scared

to even leave my house to go to the market. But the women

I have met here have changed my life – they help me

realize my self-confidence and stand by me when I need

help. I never want to go back home at the end of the day. In

working here, I found lots of new experiences, and a great

sense of security. As I learn I can only hope that we have

many more memories at Myna Mahila in the time to come!

+91 7208880031 | contact@mynafoundation.com | mynamahila.com

Natwar Parekh Compound, Govandi West, Mumbai - 43.

@mynamahila

Haseena Mohammed Shaikh

Azmati

Noorjah Khala


