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NOTE from our Founder
For the last eight years, I have been listening

But this is only the beginning, and

to women’s stories of suffering, disrespect,

Myna Mahila Foundation is one

and shame. I know a girl my age, Kajal, who

attempt at reforming women’s

was forced to marry and give up her dreams.

health. Women need their rights, and

She is voiceless. But she needs to be heard.

no one and nothing can stand

Why should she not be allowed to work,

between a woman and her freedom.

when it is only her decision to make? Why
should she have to hide her periods when it
is only natural that she have them? When I
saw how invisible the women were, I knew
this was it. I was going to work with these
women all my life.
During “that” time of the month, Kajal needs
the right product, a pad. But, what she really
needs is a voice. A shared and powerful
voice. A voice that makes her confident to
talk about her body, menstruation and
sanitation, and anything else that a woman is
afraid to discuss aloud.
Myna Mahila Foundation started in 2015 with
the mission to provide voice to women all
over the world in marginalized communities
by creating a network of young female
entrepreneurs. We needed to make sanitary
pads because we wanted every woman,
every woman, to have access to them. And
because Myna was started by the same
community members who it was intended
for, the producers are our consumers. We go
door-to-door to educate and distribute pad
them, and counsel them to work and respect

Suhani Jalota

04
themselves.

CEO/ FOUNDER

packets. We hold meetings and courses with

VISION AND MISSION
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Improving menstrual hygiene Knowledge about menstruation and hygienic habits
are curtailed by stigma and taboos in the Indian
society, where talking about period is not allowed.
Myna is tackling the very issue of menstrual hygiene
management at its roots. Working within the
Govandi slum dwellers communities, Myna is
helping to raise awareness around menstruation
and in bringing affordable sanitary products directly
to the women in need. By manufacturing low cost
high quality sanitary napkins, more affordable than
what is already present on the market and selling
them on a door-to-door scheme.
Generating female employment in slums Myna was built as a social enterprise with a clear
vision of wanting to generate employment for
women by creating a workplace and environment
that tries and succeeds to tackle the constraints
used as arguments to prevent women to enter in
the labour force. It is a safe space, at walking
distance from their homes that provides them a
steady salary and flexible timings adapted to their
social context. Myna Mahila is more than an
employer in Mumbai Slums, it was created by
women for women and is as such a woman’s
entrepreneurial project.
Building women’s networks Myna provides a family for the women where we
take care of them professionally and personally to
help them grow as individuals and businesswomen.
Our employees are not simply here to work, they are
also here to learn and to engage in a dynamic
community of women who stand up to get their
rights acknowledged. They are motivated by the
same cause: speak up about women issues, starting
with the basic need for proper menstrual hygiene.
text

OUR JOURNEY
2011

January 2015
Suhani joins Melissa and Doug
Entrepreneuars program at
Duke University and explores
initiatives to empower women in
Mumbai's slums.

August 2015
We conducted a Menstrual
Hygiene Survey on 1,100 girls in
Natwar Parekh Compound

January 2017
Meghan Markle visted us and
became an advocate for our
mission to break the taboo
surrounding menstruation in
India.
July 2017
We started English, life skills and
health education related classes
for the Myna Staff

May 2018
Myna Mahila Foundation was
chosen as one of the seven
charities, and only non-UK
charity, that would receive
donations for the Royal Wedding
December 2018
Myna Health Camp was
launched to address the health
needs of the Govandi community
May 2019
On International Menstrual
Hygiene Day, we launched
our #PadParade to end the
stigma around pad packets.

Suhani meets Dr. Jockin
Arputham and Mahila
Milan Team

June 2015
Myna Mahila
Foundation is born!
First pads are in
production by July

May 2016
In less than a year,
we'd reached 1500
women across 5 slums
in Mumbai

April 2017
We ran a meeting for
100 local doctors
about our maternity
pads and what we do
at Myna

March 2018
The Sponsor A Girl
Campaign was
launched to provide
pads to 600 girls
across 5 slums
August 2018
We organised the first
edition of the Myna
Conference, bringing
together stakeholders
from the MHM
community
March 2019
Myna Sports Day was
organised on Women's
Day to use sports as a
medium to break
taboos!
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OUR
PRODUCTS
Sanitary and
Maternity Pads

At the core of our work in menstrual hygiene are
our products: Sanitary and Maternity pads.
Myna's pads are, from start to finish, a
community-based product: Built by women
from the urban slum community and
distributed to women from the urban slum
community. Our pads have been created
keeping the needs our target audience in mind they are of extremely high quality while still
being low-cost and affordable.
Myna makes these high-quality products
cheaply and readily accessible for every
woman to buy and use from other women
(breaking many of the societal barriers of
purchasing from male shopkeepers), as we are
focusing on creating a strong brand image
among the women first. Myna provides women
access to sanitary pads when she needs them,
no matter where or who she is, by making and
delivering pads to their door.
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When it comes to the production and
distribution of pads, our work goes above
and beyond to focus the most on breaking
the "Period of Shame". Our team of Pad
Women are trained at explaining to girls
and women in every household what the
advantages of using a pad are, how they
should correctly use pads and the methods
of disposal. Even when it comes to
households that exclusively use cloth
during periods, our team helps women
understand the most hygienic methods to
use cloth.
We have four hygiene products, consisting
of three sanitary pads and one maternity
pad. The prices for these packets range
from Rs 30/- for 8 regular sanitary pads to
Rs 75/- for 10 maternity pads. The core
materials used in our pads are wood pulp
and gel crystals. All our products avoid
using a plastic covering, which has the
potential to cause infections, and instead
use cotton.
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Myna Regular Pads

Myna XL Pads

Myna XXL Pads

PRODUCTION

Myna Maternity
Pads

Myna Women producing sanitary napkins at the Myna production office

DISTRIBUTION

Myna Women on the field distributing pads door to door
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myna boutique
Re-cycling the cloth from factories termed as waste and community members
employment are backbones of this boutique. Our products are sustainable, ecofriendly, ethical and carry a little bit of our community in them. The Myna
Boutique aims to cross the boundaries of the community and make Myna
products spread far and wide. From pad pouches, to laptop bags and even
regular college- all purpose bags are available here!
"I love it because sometimes on these trips I get nervous – lots of
important things to do and get right. Having my Myna bag with me
reminds me of you and your team and all the women you work with,
your courage and your achievements. It gives me courage to go in and
win. As your team does everyday . I love my Myna bag!"
- Nicola Brentnall, Chief Executive, Queen's Commonwealth Trust (Prince
Harry and Meghan Markle's trust)

shop@mynafoundation.com
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myna shop
The Myna Shop was inaugurated at the beginning of 2018. We collect inkind donations through our networks in Mumbai and invite people from
the slum community to come and pick what they want from books and
toys to clothes. The Myna Shop aims at redistributing to people in need
but also to give more visibility to Myna, our products and breaking
taboos around menstrual hygiene.

Send items to our address in Govandi to put up in the shop.

Sponsor a girl

At Myna, the Sponsor a Girl program was kick-started on the
occasion of Women’s Day on 8th of March, 2018. The motive
behind this was not only to equip girls from an underprivileged
background with proper menstrual products but also to impart
knowledge through training on menstrual hygiene management.
We believe in working towards eradicating all the hushing and
stigma that go hand in hand with monthly cycles.
We were surprised by the number of girls and women that
were suffering from anaemia along with the lack of
hygiene they practiced during their periods. We also realised
that almost 20% girls dropped out from schools in India after
attaining puberty due to factors that are attached with lack of
awareness, affordability and inadequate infrastructure.
Sponsor a Girl initiative is one of its kind initiative where a set
of donors make a minimum of Rs. 500 donation that goes
towards equipping one girl with a kit consisting supply of
sanitary napkins, shampoo underwear, soap and a period
tracker. We now have a year long program at Rs. 2000 per girl.

sponsor a girl in numbers:
107,500 PADS

5,000 UNDERWEAR

2500 SOAP & SHAMPOO

AGE
BREAKUP

ONLY 1 EARNING
MEMBER

Above 18
12%

Below 18
88%

*of these girls 39% are orphans
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Sponsor A Girl surveys conducted in the slums of Govandi and Kurla have
helped us in identifying girls in need and also understanding which aspect of
menstrual hygiene and stigma needs to be targeted. All girls and women that
we have sponsored come from rough walks of life, and are chosen after careful
evaluation of their demographic details and menstrual hygiene practices, to
ensure that we reach out to the neediest.
Sponsor a Girl was a small initiative we took towards making a change but
out turn for this event went on to be so huge that we conduct Sponsor a
Girl event every week on Saturdays. Till date we have conducted 42
successful Sponsor a Girl events impacting over 2500 girls and we are
eager to conduct many more of these.
Most importantly we are always thankful to our donors who make this
happen. Myna has come a long way within a year from sponsoring 16 girls at
first event to impacting over 1400 girls and women in less than a year.

sponsor a girl milestones

91' yraunaJ ht62

91' yluJ ht02

8102 hcraM ht8

1st
Sponsor A
Girl
Session

Sponsored
1000 girls

Sponsored
2500 girls
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myna health camp
What is the Myna Health Camp?
As a part of our mission to improve menstrual hygiene
as well as the overall levels of health in the urban slum
community in Govandi, we organised the first edition
of the Myna Health Camp in December, 2018.
The aim of our initiative was to integrate awareness of
community health and insights obtained from the
community through health surveys. We achieved this
aim by bringing together all stakeholders - NGOs
working in the area, Doctors practising in the region
and citizens - who are concerned about improving
their personal as well as community health.

Facilities offered at the Health Camp:
1. General Consultation Myna partnered with Bombay Hospital and Federation of
Obstetric and Gynaecological Societies of India (FOGSI) for General Physicians,
Gynaecologists, Gastroenterologist, and Oncologists. From both partner organisations,
7 doctors were present for support with consultation of the 250 registered patients
who attended the Health Camp for various ailments including Tuberculosis, Body
Ache, Skin Allergies, Period related issues, Diabetes, UTI, Asthma, Thyroid.
2. Dental Check-Up: For support on dental check-up, we partnered with Doctors For
You, which focuses on providing medical care to the vulnerable communities. The
dentist examined teeth, gums and mouth to diagnose dental problems like cavities,
exposed roots and teeth sensitivity.
3. Eye Check Up: Through Doctors for You we had support from Ophthalmologists
and trained nurses who specialise in eye and vision care. They performed eye exams
to detect eye-related conditions like glaucoma and prescribed medication and
regular eye exercises to cure and prevent eye-related conditions.
4. Vaccination and De-worming: Vaccinations were provided to children to develop
immunity against several diseases like polio, measles, mumps and rubella. Along with
vaccinations, de-worming tablets were also
provided to children. Such tablets help children get rid of parasites such as
roundworm and tapeworm.
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myna health camp
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5. Healthy Food Kit: Myna partnered with Guru Krupa Development Corporation to provide
food kits to the patients. The kit comprised of Bananas, Buttermilk, Dates and Protein
Powder and was provided to all patients who came for the health camp without any
additional charges. The Food provided was rich in Vitamin B, Potassium, Magnesium and
Fibre and was chosen basis deficiencies observed in people residing in the Govandi
Community, where the Health Camp was held.
7. Medicines: Myna collaborated with Swasth NGO to provide medicines for free to all
patients. During the health camp, the prescription provided by the doctors was taken to
the medicine counter, where patients could collect their medicines for free.

Impact of the Health Camp:
In order to ensure that our health camp served the needs of the people, we conducted
survey with a sample size of 255 people spread across 5 buildings of Natwar Parekh
Compound. This was done with the motive of not only understanding their health
problems but also their practices with regard to visiting doctors, the expenses they
incur, medicines, and so on. On the day of the Health Camp, we lent our services to
over 248 people. Out of these, 194 people were women, while the rest were men.
I couldn’t give vaccination for
Rubella for my 2 daughters.
Thank you Myna for
organising the health camp, I
have been able vaccinate my
children on time,
and save them from future
ailments.

"I came for the health camp, as
my left leg was in a lot of pain.
The treatment given by the
doctor at the Myna health camp
was really good. Now I feel
comfortable, but I would like to
get the medicines again. We
were also given Bananas, Protien
Powder, Buttermilk and Dates."

- Sapna Tupe, 30 years

- Anwar Shaikh, 33 years

"At the Myna Health Camp I got
free consultation and medicines
and my health improved a lot
after the camp, When my
medication got over, I also
received free follow-up sessions
with the doctor, which I won't be
able to afford otherwise."
- Haseena Shah, 42 years

Partner with us to host health camps in more informal settlements.

myna speaks 2018
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Over the last few years, Myna engaged primarily with community members and leaders to
understand their problems very closely. We experienced many challenges that we didn't
know how to solve alone. Since there are so many great ideas and organisations tackling
some of these problems, we wanted to learn from them and share our experiences. The
Myna Conference started with the mission to engage different types of stakeholders on a
single platform to learn from each others' expertise and share solutions. The panel
discussions were informative and prompted clear action items. The focus was really about
creating more effective partnerships to solve problems collectively. The response from our
humble first conference was overwhelming, and we has left us with immense hope and
excitement for the second edition of our conference, Myna Speaks 2019.

The Myna Menstrual Hygiene Conference was the first of its kind event to discuss relevant
topics around menstrual hygiene management nationally. Through stories from the field,
and the convergence of NGOs, corporates and academicians we aimed to direct, disrupt and
discuss ideas into actionable outcomes. The event consisted of four panel discussions that
targeted a range of contemporary aspects surrounding menstrual hygiene management.
The four panel discussions we organised were:
1. What will be the impact of exempting sanitary napkins for GST?
2. How "sustainable" are sustainable menstrual hygiene alternatives?
3. Discussion on effective sanitary waste disposal: challenges and solutions
4. Inclusive Periods: People with disabilities, refugees and transgender men
The event took place on the 11th of August and was marked by the presence of several
dignitaries including Mr Jockin Arputham, Mr Rajiv Jalota, Mrs Georgina Brown, Ms Kamini
Prakash and Ms Aparna Gowande. As a part of welcome note, we also launched a
teaser for our documentary by Studio 31 titled "Blood of A Warrior".

myna speaks 2018
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Key Takeaways from Myna Speaks 2018
GST Exemption for Sanitary Napkins: The discussions
from our 1st panel revealed that the celebrated fact of
GST exemption on sanitary napkins may not
contribute to any price reduction as it may indicate.
The audience questioned the government's motives
behind the legislation and if they truly wanted to
create menstrual hygiene space or simply appeal the
public sentiments. Manufacturers also revealed that
the industry was fighting for a 5% GST, as this would
allow them to receive a set off from the government
enabling them to reduce prices, which is not
applicable to GST exempt products.
Sustainability and MHM: Panel II discussed the issue
of the cost of sustainability, considering its feasibility
for those who are living with poor infrastructure, lack
access to sanitation facilities or simply cannot afford
sustainable products. It emphasised that those who
menstruate must have the agency to make informed
decisions of the kind of products they use. The
biggest takeaway from the panel was the fact that
one shouldn’t feel obligated or coerced into using
sustainable products. There are products for every
type of menstruator and the hegemonic promotion of
a single sanitary product deprives menstruators of
their agency.
Sanitary Waste Disposal: While almost everybody
has a different take on this issue, the panel served as a
platform for interaction among industry veterans who
have experience in the field and for them to work
together to find new solutions or ideas. The discussion
revolved around different waste management
practices like incineration, deep burial and weighed
out the pros and cons of each method.

Inclusive Periods: The discussion
on inclusivity in the MHM space
combined the experiences of
industry veterans along with
anecdotes from disabled women.
While it was recognised that
organisations like WSCCC are
paving the way for more inclusive
periods, there is still a long way to
go for systemic interventions
from the government's end.

Collaborate with us for future Myna Speaks events.

17

#padparade

When we think of sanitary pads, we picture them in black bags the chemist gave us, in the
pockets of our school uniform or in the innermost pocket of our purses. At Myna, we
wondered why we are so afraid to embrace such a natural part of every woman's life.The
#PadParade was an initiative by Myna Mahila Foundation to dismantle the stigma
surrounding the sight of Sanitary Napkins, Pad Packets and other menstrual products on
the occasion of the International Menstrual Hygiene Day, 2019.
Our campaign consisted of two segments: first, we initiated an online campaign using the
hashtag #PadParade on our social media handles and second, an on-ground intervention
for improved menstrual hygiene.

On-Ground Rally on Menstrual Hygiene Day
Spreading our message
During the rally, we took to the streets to catch the attention of
community members and change their negative perception of
periods. At first, women within our rally were hesitant to yell out such
bold, daring slogans. However, after a few minutes, even our youngest
activists were vying to have a few minutes with a microphone to lead
the chant of the slogans. Young or old, we made it clear that periods
should not be a point of shame-- it should be a point of pride.

"During your
period, you
should not be
shy, speak out
about it openly!"

Raising our posters up high
"Tell your own
story, give
periods a place in
society!"

We painted posters with vivid images and bold messages to hold up
high during the rally. As we marched through the streets of MHADA
Colony and Chheda Nagar, we caught the attention of men, women,
and children -- they had no choice BUT to listen to the truths we were
speaking about!
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#padparade
Improving Menstrual Hygiene in Roadside Slum Communities

Alongside the rally, the Myna team began engaging with and distributing pads to a total of
102 girls. The team travelled door-to-door to speak with individual families to discuss pad use
and menstrual hygiene. For every pad distributed, we held educational sessions to debunk
period stigma and conducted surveys to receive data on menstruation practices within the
community. The women began sharing about the period stigma ingrained in their
households.

A mother told us:

and my grandma
"My mom
were always silent
regarding periods. If I had
gone to school, I would have
the confidence to speak
openly about periods

"

"

A young girl said:

I know that pads are safer to use than
cloth, but I don't buy them because they
are very expensive and I'm ashamed to be
seen with pads in public.

"

Of the 102 girls and women we distributed pads to at Chedda Nagar on
International Menstrual Hygiene Day, we found that:

46%

ARE ASHAMED TO SPEAK
OPENLY ABOUT PERIODS

38%

HAD NEVER
ATTENDED SCHOOL

41%

USE ONLY CLOTH OR A
COMBINATION OF PAD
AND CLOTH WHEN ON
THEIR PERIODS

#padparade
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#Pad Parade on Instagram

Leading up to the event, we organized a #PadParade social movement where we
encouraged individuals around the world to post pictures of themselves holding pads in
public. We did this to break down the shame associated with carrying pads.

The movement started in Mumbai, and it quickly spread all around the world. Men and
women from India, the U.S., U.K., France, and Kenya proudly posed with a pad in their hand.
The photos were a visual representation of eradicating the shame that came along with our
period.

Post photos holding pad packets and tag #padparade and @mynamahila

impact in action
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Hear from our girls:
CHANDRAKALA, RAGPICKER
"I work as a waste picker, I left
school early. While picking waste
one day, Archana from Myna Mahila
asked me to come for the session.
They have provided me with pads
and the whole kit for 3 to 4 months,
I am really thankful to them for
providing me support."

STUDENT, CLASS IX , SHIVAJI
VIDYALAYA.
“I strongly feel that we should talk
openly about this to fathers as
well, even our fathers must know
about the problems faced by their
own daughters. We must realize
that using a cloth or rag isn’t safe
and every one of us should switch
to pads.”

Uzma's Story
The Menstrual Hygiene Day Rally was an initiative by
Myna Mahila to not only raise awareness of menstrual
hygiene amongst community members, but also to
empower the ralliers themselves. One such example
was Uzma. She has been working at Myna since 2015,
and she was 17 when we first met her. Her father had
fallen off a 10-story building while he was drunk and
was left paralyzed. Her family, already poor, was not
able to pay the mounting hospital bills. Uzma was the
only one in her family who was able to work, but
because she was poor, uneducated and painfully shy,
she hadn’t been able to find a job either. We hired
Uzma knowing she needs moral support and some
money more than anything at this time in her life.
Four years later, she is the highest seller of pads,
sends text messages in English, pays her house
rent, and even got her brother a job, supporting
the whole family. This young woman is now
speaking confidently about herself and periods.
She is an inspiring representation of the necessity
for women empowerment: she is one of our most
motivated workers and was one of our loudest
advocates during pad parade. A girl who was too
shy to say her name before is now proudly
announcing the importance of menstrual hygiene
to the public.

STUDENT, CLASS IX
, SHIVAJI
VIDYALAYA.
“I am thankful to Myna
for this insightful
session. I feel that
none of us should be
shy or ashamed of
speaking about
periods or the
problems faced by us.
We can always count
on our mothers to talk
about it”.

myna's impact: in numbers
864,000

Pads manufactured over the last four years

We have reached over 480,000 women over the last 4 years at the
doorstep, and have more than a 90% return rate because of the
personalised attention each women receives.

170,000
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480,000

We have made over 170,000 sales at the doorstep over the last
four years

We have converted over 5,000 women across 15 slums who used
cloth and did not have access to hot water to wash them with, to
using sanitary pads

5,000

By changing the behaviors of women and mothers, Myna also brings out an impact on the
young girls of the families and lead them towards better menstrual hygiene management.
Indeed one of our customer told us:

“I get the Myna pads at my door and only for Rs.25, so how much easier
can it be for me? Myna women also explain why wearing pads was
important, and I once attended their health camp, so I convinced my
daughters to use pads, and pads properly.”

Inputs

Myna's Metrics of Success

18 women from the community
20+ sales women
1

Outputs

864,000+ manufactured pads
4+ pad varieties
15 slums reached

Sponsor a Girl
2,500 Girls
107,500 Pads
5,000 Underwear

2

Pads Statistics
864,000 Manufactured

Outcomes

90% repeat customer rate
5,000+ women now using Myna
pads instead of rags

170,000 + Packets Sold
3

Impact

Financial Stability

Women
600+ Hours of Skill Development
4,80,000 Women Reached

Improved women's health
Empowered women
Higher standards of living

Improving Health

(Door to Door)
18 Women Employed in Office
20+ Distribution Women Employed

Shifting Social Norms

building women's networks
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In slums, there is a lack of community and trust, causing isolation, and therefore, a lack of
confidence, independence, and ability to seek help when needed. Each of our initiatives
attempts at creating a safe space within a chaotic environment for these women to interact
with one another and build a support system for themselves going forward.
For women in informal settlements, their own perceived lack of ability hinders them from
reaching their potential. Thus, for their personal growth, we hold weekly educational sessions,
where these women come together to learn about varied topics like English, self-defense,
and computer literacy in order to instill a sense of achievement. We also train some women
in business skills to be able to operate a sanitary pad micro-franchise themselves. In the past,
we have also partnered with organisations such as Majlis, Swadhaar Finaccess and Sundara
soaps to provide specialised workshops on topic such as domestic violence, financial literacy
and personal hygiene with our women.

international women's day
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The occasion of International Women’s Day is incredibly special for all of us at Myna - it was
the day we started our #SponsorAGirl program. More than that, we think of this as a day
that celebrates the resilient, inspiring and indomitable spirit of women. With this in mind,
our celebration this year was very different. We organised a Sports Day a dance celebration
and a series of inspirational talks for the women in the Natwar Parekh Compound!
The two chief guests we had invited for the
event were Saleha Khan, a social worker
and change-maker and Gulafsha Ansari, a
footballer - both of whom belong to the
Govandi Slum community. Gulafsha Ansari
is an Indian female footballer helped us in
building up the women's spirit before the
events. By encouraging participation and
setingt the spirits right for the Sports Day
event with her positivity, Gulafsha also
became a role model for the women who
attended our celebration!
Saleha Khan, our second chief guest, has
become a familiar face in the Govandi
community because of the menstrual
hygiene education sessions that she has
spearheaded! All of 17 years old, Saleha
overcame all odds - be it the lack of her
family's support or the financial resources
to complete her education - to become a
symbol of hope and progress in the
commmunity.
“When we usually celebrate Women’s
Day (Mahila Divas), we don’t take that
much interest in the event. But this year’s
celebration at Myna was very special for
us - it felt like someone respects us... there
are things we also want to share with
others and today we were able to... that’s
why we really liked this function!
- Tanya, an attendee at our #IWD Event

global goals world cup
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Earlier this year, Myna also participated in the
Global Goals World Cup, Mumbai! The Global
Goals World Cup (GGW Cup) is an activist 5v5
football tournament for women. Their aim is to
use sports to achieve gender equality in all the
SDGs, and give women the power to impact
and reach the important Goal in their life and
community.
Myna's Team for GGW Cup consisted of our staff
and management - most of whom had never
even touched a football - participating to
represent SDG #6, Clean Water and Sanitation.
Our journey was, to say the least, unique. The
oldest team member from our team was 51
years old, while the youngest was 20. Most of
our women did not own sports shoes, so we
reached out to potential donors for shoes.
Our team, Myna Bol!, finally overcame all
obstacles to win the most original style &
attitude award at the tournament! More than
anything, this was an event that served as a
bonding experience for our team, and a chance
to broaden their horizons as they entered the
world of sport. We are so proud of our Myna Bol!
team!

MYNA IN THE MEDIA
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RECOGNITION
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TEDx

Brain Bar '19

With Bill Clinton

Forbes 30 U 30 Asia

Menstrual Hygiene Alliance Conference

Queen's Young Leader Award

Inspire Parivartan Award

OUR TEAM
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Suhani Jalota
CEO/ Founder

Meena Ramani
The Leader

Rajeev Kumar
Director

Maria Kurikose
Operations
Manager

Vaishnavi Adhav
Finance and Accounts
Manager

Archana Ambre
Marketing and
Sales Manager

Dr. Shraddha Kapile
Lead Trainer

Nicole Coutinho
Communications
Associate

Archana Jadav
Head Administration

OUR PAD WOMEN
Kajal Godaboli

Mariam Hasami

Mumtaz Ansari

Sapna Tupe

Rashida Ansari

Sunita Yadav

Uzma Shaikh

Aisha Khan

Noorjah Shaikh
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Roshani Rupavate

Haseena Shah

Shobha Rawal
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(SOME OF) OUR CHAMPIONS
Tanya Sharma

Prisha Dani

Ruhi Jain

Pranjali Gupta

Shagun Maheshwari

Ishita Kumar

Shubhankar Seth

Risha Rodriguez

ACKNOWLEDGEMENTS

Duchess of Sussex

David Boyd

Roopali Jalota
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Dr. Jockin Arputham
(late)

Howie Rhee

Anita-Patil Deshmukh

Aman Agarwaal

Matthew Nash

Melissa Bernstein

And many more who are not mentioned here: Nicola Brentnall, Fabienne
Camm, Sharad Saraf, Ram Wahie, Rajesh Sharma, Mehul Shah, Sonny Byrd,
among many more!
We are so grateful for all your support!

CALL TO ACTION!
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As we attempt to expand intervention through this initiative and
reach out to more and more girls, we look forward to
collaborations from people like you, from all across the globe. You
can help us in the initiative by:

BECOMING A DONOR
As a Donor, you can purchase any number of
kits on behalf of the girls who will be given
these kits on the day of the Sponsor A Girl
Event. You can donate to any of our programs or
give us a general donation.

SHARE OUR INITIATIVE

You can help us expand our reach among your
social circle and help us connect with anyone
who believes in the cause and would like to
collaborate with us.

HELP US CONNECT
If you have identified an area/community/group
of girls, who are needy, you can let us know for
us to take this initiative of ours to them.

BECOMING A TRAINER
If you would like to become an MHM trainer, to
empower girls from urban slums and make
them more aware on menstrual hygiene, we
would love you to get in touch with us!
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ENGAGE WITH US ON SOCIAL MEDIA!

Follow us on @mynamahila
We share updates from the latest activities at Myna,
period stories, research insights everyday!

Myna Blog is a space where we put up detailed
accounts, stories and testimonials from our work read this for a behind-the-scenes look at our work!
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VOICES FROM THE
FIELD
Archana Pravin Jadhav
I am Archana Pravin Jadhav. I am 40 years
old. I live at Mhada colony, Govandi.
I became a part of the Myna Mahila
Foundation on the 8th of November 2017. My
interview was taken by Suhani Jalota. At her
young age, Suhani is working a lot, she also
takes a lot of ownership for the Myna staff. In
Myna, many women have family problems,
but they are very hard working women. I am
very proud of Suhani, because in our world a
lot of people are selfish but she is very
thoughtful about our society. For the first
time, I learnt how pads were manufactured.
The Myna staff makes me feel like home. In
the office, I work with Mrs. Vaishnavi, Miss
and Archana Ambre. These women are very
nice, and everyone helps each other in Myna.
In the office, some students from the Tata
Institute of Social Sciences come every week
to teach English. I also sit with the women to
learn English.
I have 2 children. My daughter is in College
and my son is in 8th standard. I wish for my
daughter to be as hard working and caring to
our society like Suhani. I live with my
husband and mother in law. I really enjoy
working with Myna Mahila Foundation. I am
very lucky because I am part of the Myna
team and I am so thankful to Myna for
supporting me. I love the Myna staff. “Myna is
not just a company. It is a family.”

Archana Ambre
I am Archana Ambre. I am 24 years old.
I liveat Mhada colony, Govandi.
I became a part of the Myna Team on
the 12th of October 2017. I work in the
office, but I also go for banking and
other outside work. I take the orders for
diapers and pads to the manufacturers.
I am working with Vaishnavi and
Archana. They are very supportive. The
Myna staff is very hardworking. Suhani
is also a very hard working girl. She is
very supportive and cares for our
society. She is helping lots of women in
the slums.
I am unmarried. I am living with
my parents, I have 1 sister and 1
brother. I am also a sports girl, I like to
play the kabaddi. I am very lucky to
be part of Myna Mahila Foundation.
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Uzma Mohammed Shaikh

Noorjah Khala (51 years old)
"Before I joined Myna Mahila Foundation, I
would be scared to even leave my house to
go to the market. But the women I have met
here have changed my life – they help me
realize my self-confidence and stand by me
when I need help. I never want to go back
home at the end of the day. In working here,
I found lots of new experiences, and a great
sense of security. As I learn I can only hope
that we have many more memories at Myna
Mahila in the time to come!"

I am Uzma Mohammed Shaikh. I am 19
years old. I live at Mhada colony,
Govand.
I sell pads door to door for MynaI use to
be very shy when talking about pads.
But today, I feel free and confident to
speak about periods and pads. When I
first came in this company, they taught
me everything about pads. I think there
should be no reason to feel ashamed to
talk about periods in public and local
areas. Many families face economic
difficulties, so they can’t buy pads.
I am a school drop out child. I have
completed up to my 4th standard. We
have lots of financial issues in my home.
My house can only run when I earn
money. My father is unemployed and
my mother’s health is not good. My
house is on rent. That is why I am
working at Myna. At Myna I am learning
English. Today, I can write my name in
English, and I can speak a little also. I
am so happy and thankful to be part of
the Myna Mahila Foundation. Let Myna
come up like flying colours in the whole
world

Contact US
ADDRESS
Office Address:
306, Anurag Business Center,
third floor, Waman Tukaram Patil
Marg, Chembur East, Mumbai,
Maharashtra 400071
Factory Address:
10/11, Building No. 34/A, Natwar
Parekh Compound, GM Link Rd.
Govandi West, Mumbai - 43.
INDIA
CONTACT DETAILS
Website: www.mynamahila.com

Why do we bleed every month?

Email: contact@mynafoundation,com
Contact No: 7208880031, 9326127527

BANK DETAILS
Yes Bank, Myna Mahila Foundation
A/C No: 061894600000028
IFSC Code: YESB0000618
PARTNERS

